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Web log (Blog)

Annual letter

Listserv

Sales team for single industry

Trade show booths

Search engine marketing 

TV or radio advertising

Client surveys/debriefings

Cross-selling program

Training (networking, sales or media)

Law firm networks

Media coverage/news releases

Newsletters/bulletins

Print advertising

Entertainment

Trade or community group membership

Seminars/presentations

Web site(s)

2006

2004

Types of Entertainment 
(Percentage of firms who do this)

Charity 
event 

tables; 
58%

Sports 
tickets; 

61%

Legal 
event 
tables; 
36%

WHICH OF THE FOLLOWING MARKETING TACTICS HAS YOUR FIRM USED  

OVER THE PAST 24 MONTHS? 

  
THE BASIC MARKETING MIX EVERY FIRM SHOULD EMPLOY HAS NOT SHIFTED OVER THE PAST 
DECADE, EXCEPT THAT NEARLY ALL FIRMS HAVE ADDED WEB SITES.  IT IS REQUISITE EVERY FIRM 
EMPLOY SOME COMBINATION OF INTERNET, SEMINARS, SPEECHES, TRADE AND COMMUNITY GROUP 
MEMBERSHIP ALONG WITH CLIENT ENTERTAINMENT, BULLETINS/NEWSLETTERS AND MEDIA 
RELATIONS.  A LAW FIRM NETWORK CAN ALSO BE A BENEFIT. 
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